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EQUIPMENT RENTAL AGREEMENT
Client Name: 

Contact: (p)  

(alt phone)  

Project:    

e-mail: 

EQUIPMENT CHECK OUT DATE : 

EQUIPMENT RETURN DATE : 
          Qty                                              Description                            
Recvd By       Amount



	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


A Credit Card deposit of $       .00 is required for this rental.

Any missing or damaged equipment will be billed to this credit card.

Payment by company check is accepted if check is received one week before start of job. A 3% convenience fee will be charged for all non cash or check payments.

Late Returns: Returns are due by 12:00pm on the return date.  Late returns will be subject to an additional days rental.

Weekly Rentals: Additional days added to weekly rentals will billed at 20% per day of the weekly rental rate.


Lost Equipment: Will be charged at full replacement cost.

Damaged Equipment: Renter shall pay all repair costs associated with damaged equipment.  McNulty Nielsen shall be the sole assessor of damage. Rental will continue until repairs are completed in cases of impact damage (cracked  or broken LCD screens, scratched lenses etc)Damages will be charger to the credit card on file.

McNulty Nielsen, Inc is not responsible for any liabilities, claims, costs, or expenses arising from the use of our services or equipment.  We offer and encourage the production company to inspect and test the equipment at our facility prior to working with us.

By signature I acknowledge I have reviewed and agree to the above rental agreement.. 

Production Company:___________________________________________________

Name______________________________Title_________________________________

Signature____________________________Date_______________________________

6930 ½ Tujunga Ave North Hollywood Ca 91605

p. 310.704-1713 ~ f 323.372.3768

www.mcnultynielsen.com
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